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We've been here since 1842. W P

Media has changed dramatically since then, but our mission to serve both our O
readers and advertising partners remains the same. We still aspire to strengthen the
community through quality journalism and help local businesses grow through

<k
innovative marketing solutions. ! X /V (

We provide news and information that helps North Texans live better lives and C I -
become better citizens — including advertising content that serves as a valuable g

<
resource when they are making purchasing decisions. 1 ( \ ‘r Y

That’s why our members are willing to pay a premium price for access to our content l
and why being aligned with our brand is a powerful way to share your own story. ‘

Our audience continues to grow, comprising the most educated, influential and () (/‘ |

affluent people in North Texas. Let’s talk about how we can help you reach them.
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OUR REACH

We have been delivering credible,
trustworthy local news coverage for
nearly two centuries. As the No. 1
news source in North Texas, we reach
1.31 million people every week
through our print and digital products.



We've picked up a few Pulitzer Prizes puiczer @ | puiccer @ | puzer @
along the way, too. o RS e e

1986 Pulitzer Prize for National Reporting

1989 Pulitzer Prize for Explanatory Journalism

Pulitzer %

Abuses of Authority:
When Citizens Complain About Police

1991 Pulitzer Prize for Feature Photography

1992 Pulitzer Prize for Investigative Reporting

1993 Pulitzer Prize for Spot News Photography

1994 Pulitzer Prize for International Reporting
2004 Pulitzer Prize for Breaking News Photography
2006 Pulitzer Prize for Breaking News Photography

2010 Pulitzer Prize for Editorial Writing
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OUR
AUDIENCE

We have several ways to
reach your target audience.

The Dallas Morning News Print

More than 400K daily readership and 500K Sunday
readership. Sunday includes standalone Sunday Real
Estate, Arts & Life, and Business sections

DallasNews.com

Online news reaching an average of 175K to 200K readers
every day. Audiences can be targeted by content or by
metrics like net worth, job title, and more

ePaper Edition

Digital replica with unduplicated readership average of 89K
per day — the most affluent of all audiences. The average
age of readership is 50 with an average net worth that
exceeds $830K.

Source: Scarborough 2024, D-FW Release 1
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DALLASNEWS.COM DIGITAL REACH
0.9M+

Total Page Views (Average Four-Week Period)

0.3M+

Total Users (Average Four-Week Period)

= @he Dallas Morning News Account v

ADVERTISEMENT

July - 19, 200 o 5 2% Baskothall Rall of Fame X
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D-FW fly-in community to .
become one of nation’s .

largest after expansion

Average Time on Site Per Visit

Lots near a new airstrip are for sale.

BY NICK WOOTEN . 7:00 AM - MEMBER EXCLUSIVE

1.13M+

Social Media Followers
(Facebook, X, Instagram, TikTok)

MORE TOP STORIES

Irving doctor allowed out of Gaza discusses
experience being stranded with medical
workers

Some in Houston facing no power after

cause widespread d killing at
least 4

Source: Google Analytics 2024




DallasNews.com monthly visits outpaces every local TV

website’s visits, combined.

@he
Dallas
Morning
News

11.57M DallasNews.com monthly visits

4.394M WFAA.com monthly visits

I 2.804M NBCDFW.com monthly visits
I 1.879M DFW.CBSLOCAL.com monthly visits

1.801M FOX4NEWS.com monthly visits

Source: Similarweb



DIGITAL AUDIENGE - DALLASNEWS.COM & APPS

44 @ 66%
Average Age 25-54 Years Old

50% |50% @) SG624K+

Female/Male Average Net Worth
(53% have HHI of $100K+)

39 © 1%

More Likely to Earn College Graduates or
$250K+ HHI Annually : Some College

[ (o]

The Dallas Morning News Account v

ADVERTISEMENT

© Make your life easier by
Constent & : Learn more
marketing your business smarter.

Contact

D-FW fly-in community to become one of
nation’s largest after expansion

Lots near a new airstrip are for = N
sale. -

BY NICK WOOTEN - 7:00 AM
MEMBER EXCLUSIVE

MORE TOP STORIES

Irving doctor allowed out of
Gaza discusses experience
being stranded with
‘medical workers

Some in Houston facing no
power after storms cause

widespread damage, killing
atleastq.

Scottie Scheffler’s comfy
world turns upside down
after bizarre arrest at PGA
Championship

Texas made the wrong
decision on toll roads

4 celebrities spotted at
Dallas-Fort Worth
restaurants and bars
during ACM Awards week

What's the hardestline of 70 years after Brownv.  Dr. Phil’s Fort Worth- ;
the national anthem for ~ Board, Americaisboth  based Merit Street Medfl 1p.FW fly-in community to

g N _ Py
Rhett Miller? more diverse —and more becomes home for become one of nation’s

BY SARAH HEPOLA - 8:52 AM segregated Professional Bull Rider| .
L BY THE ASSOCIATED PRESS BY IRVING MEJIA-HILARIO - 900 A largest after expansion
................................................................................................................ 4 Hours Ago 'MEMBER EXCLUBIVE [ e
10 things to know about How the new $105 billion  Coca-Cola Southwest
Scottie Scheffler, aviation law changes Beverages takes its

Highland Parkgradand  rules for inability goals to ff "™ 7" o )
world’s No. 1 golfer airlines and the FAA new level g doctor sl outaf Ga s

BY SCOTT BELL- 8:36 AM BY ALEXANDRA SKORES - 6:00 AM BY COCA-COLA SOUTHWEST workers
MEMBER EXCLUSIVE BEVERAGES - SPONSORED

‘Some in Houston facing no power after
storms cause widespread damage, killing at
least 4

64% @ 1%

Homeowners : Management, Business, Finance
) or Professional Occupation

Source: Scarborough 2024, D-FW Release 1
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UPCOMING EDITOR'S PICK EVENTS

MAY Destination: Dinosaurs  MAY Deep Ellum Wine Walk  Jux JumpstART Stories and
16 Presented by Reliant 18- PeenElum Pisza 53t $00,
Dallas Z0o - Thu, 10:0:

Arts &
Entertainment

ARTS ACCESS GO SEE DFW  PERFORMING ARTS  VISUAL ARTS ~ ARCHITECTURE  POP CULTURE  Hi|

Review: Echo Theatre’s ‘Beyond the
Yellow Wallpaper’ digs deep into
feminist author’s life

4 noram

) NRA could get $1 million in state, local
‘money for holding annual meeting in
Dallas

S ——

Exclusive: All Elite Wrestling

Bahias : g’
S p Sel:les hea‘ded to Dallas native, ‘Law & Order”’ star Angie
Esports Stadium Arlington Harmon sues Instacart after pet dog

ionths worth of eventsifror sulyino; | TR shot

All In" at Wembley Stadium. 545 AM

Will new consumer protection rules
help when you fly this summer?

EDITORIAL COVERAGE

BEST BETS
Top picks to see and do

DINING
Restaurant reviews

THINGS TO DO

Editors’ picks, family fun,
festivals, museums and
exhibits

MOVIES
Movie reviews

PERFORMING ARTS
Dance, music and theater

CONTENT AND AUDIENCE HIGHLIGHTS: ARTS & ENTERTAINMENT

AUDIENCE HIGHLIGHTS

$90,818

Average income (95% more likely to
earn $150K+ than overall market)

102%

More likely to enjoy museums and
performing arts than overall market

219%

More likely to take an active vacation
(walking tour, biking) than overall market

19%

More likely to value a life full of
excitement, novelties, and challenges
than overall market

Source: Resonate 2024



© Make your life easier by

Constant : .
Camaat marketing your business smarter.

Business

IN THIS SECTION:  REAL ESTATE  AIRLINES RETAIL TECHNOLOGY ~LOCAL COMPANIES

American Airlines bulking up winter
schedule with even more flights to
Caribbean, Mexico

ouncement also comes

MORE TOP STORIES

Feds find ketamine
disguised as children’s
board games at DFW
Airport

Houston window
manufacturer closes
Carrollton plant, cutting
more than 100 workers

North Texas has five of the
15 fast-growing cities in
us.

More retail, apartments Crime, police calls up on Developer behind Flower
on the way at the Gates of DART trains and buses Mound’s $2.2 billion

Pro: BY AMBER GAUDET - 7:00 AM Lakeside looks to grow

5Y A development

CONTENT AND AUDIENCE HIGHLIGHTS: BUSINESS

EDITORIAL COVERAGE

Consumer, employment and
retail trends

Entrepreneurs
Industry news
Personal finance
Personal technology
Real estate

Business, company and
product trends

AUDIENCE HIGHLIGHTS

$102,881

Average income (178% more likely to
earn $150K+ than overall market)

41%

More likely to spend 40+ hours online
every week than the overall market

315%

More likely to be involved in stock trading
than overall market

126%

More likely to value acquiring wealth
and influence than overall market

Source: Resonate 2024



CONTENT AND AUDIENCE HIGHLIGHTS: SPORTS

The Ballas Morning News e [ EDITORIAL COVERAGE AUDIENCE HIGHLIGHTS

sl S U Local major league sports 3102’846

Average income (150% more likely to

Sports Local coIIege SpOI’tS earn $150K+ than overall market)

HIGH SCHOOLS ~COWBOYS RANGERS ~MAVERICKS STARS COLLEGES FCDALLAS WINGS OTH

Local high school sports 7620/0

e Local SpOI'tS Commentary More likely to spend time competing
s -l - - : on a sports team than overall market

593%

.
cagleat|f gy » SportsDay

Dallas Mavericks have figured & “ = ’l (/:“‘v N . Y §|_30 I’tS DaV Ta I k AQQ

back win to end Avs sustainability goals to
series? ‘He’s a anew level

out the key to beating Thunder:a ) : More likely to play golf than the
R e : Average Monthly Users: 50.2K+ - overallmarket
f : E"Luy"n“,'n”ép"“" Average Monthly Views: 2.9M+ 760/0
| 4 Avg. Daily Users (Weekday): 30K+ Are male
Con e et Coe ol S i Avg. Daily Views (Weekday): 113.4K+

Source: Resonate 2024




Print + ePaper




OUR PRINT READERSHIP
INCLUDING EPAPER

419,171

Average Daily Print Readers (Including ePaper)

011,154

Average Sunday Print Readers (including ePaper)

21%0 MORE READERSHIP THAN TV

Our SUNDAY readership is 21% greater than the average
cumulative viewership of the top local TV station’s 10 P.M. local
news (WFAA 8).

Source: Scarborough 2024, D-FW Release 1




PRINT AUDIENCE: DAILY PAPER

56 ‘ 35%

Plans unveiled for ‘iconic’ project on Turtle Creek [T Ave rage Age 25-54 Years Old

CLl]e Ballag ﬂlm*mug News

s, oecemee, DallasNews com

@ 5% 45% @ sposk-

r— WSDE  Texasmscracomd

Pfizer: Booster helps =7 ‘nghts will Stay on,
fight against omi ogege . 2
ight against omicron o tllltleS Chl efsays

Female/Male
Average Net Worth
i Celebl ating WIth mer ]'\/l]]sl()dle% Genecisw
o PYOGTAIM e e
|k |
% 63Y
33% 0
Earn $100K+ Annually § College Graduates or Some
: College
' order puts PSR 0 679,
money behind fight : 5 O / 0 ; 0
15 Employed Full-Time or Homeowners

Part-Time

Source: Scarborough 2024, D-FW Release 1




PRINT AUDIENCE: DAILY EPAPER

epaper.dallasnews.com

® 45

Average Age

Q 59%

25-54 Years Old

@ 29% | 11%

Female/Male

S989K+

Average Net Worth
(69% have HHI of $100K+)

302%
More Likely to Earn

$250K+ Annually Than
Overall Market

94%

College Graduates or Some
College

84%

Employed Full-Time or
Part-Time

84%

Homeowners

Source: Scarborough 2024, D-FW Release 1



PRINT AUDIENCE: SUNDAY

COLEGE FOOTBALLINSPORTSONY 820 m

(TLl]e Ballag ﬁllnmmg Newgm

ol

Average Age

1% | 43%

Female/Male

39%

Earn $100K+ Annually

49%

Employed Full-Time or
Part-Time

30%

25-54 Years Old

S602K+

Average Net Worth

62%

College Graduates or
Some College

69%

Homeowners

Source: Scarborough 2024, D-FW Release 1



PRINT AUDIENCE: SUNDAY EPAPER

Dems seek
to get out
th v

Police identify a suspect
in shooting that killed 2

< v 1140 Nowt >

® -0

Average Age

© 30% | 710%

Female/Male

420%

More Likely To Earn
$250K+ Annually

84%

Employed Full-Time or
Part-Time

@ 5%

25-54 Years Old

$921K+

Average Net Worth
(75% have HHI of $100K+)

© 4%

College Graduates or Some
College

86%

Homeowners

Source: Scarborough 2024, D-FW Release 1



(W] Mavs fall to Timberwolves 105-100 in Game 4 swosrsoxr

The DallasMorning News

ey, vy 20 030

Wmds rain pummel Dallas

million homes in North Texas without power

(W] Mavs all o Timberwolves 105100 n Garme 4 =

@il]e Ballas Morning News

Winds

Print + ePaper

CONTENT + AUDIENCE HIGHLIGHTS: MAIN

EDITORIAL COVERAGE

Breaking news
Timely stories

Latest North Texas headlines

AUDIENCE HIGHLIGHTS

135%

More likely to regularly look at
Main/Front page than local overall
market (ePaper)

1%

Regularly look at Main/Front page
(print)

98% more likely than the local market

99%

More likely to be Business Decision
Makers than overall local market
(ePaper)

Source: Scarborough 2024, D-FW Release 1



TOYOTA

Sectons Sunday, Hay2, 2024 BallasNevs com

. Eﬁr’s chemicals harmful?

Energy market
ripe for trickery
T —

On Mothers
Day, a powerful
story of hope

Day, a powerful ...

story of hope ~ Program helps

tothe
Older Americans Month
Information and
Health Fair

Metro is a standalone section on Sunday and Monday. Metro is combined

with the Business section Tuesday - Saturday.

Print + ePaper

CONTENT + AUDIENCE HIGHLIGHTS: METRO

EDITORIAL COVERAGE

Crime
Education

Local, state, national
and world news

Local, state, national
and world politics

Weather

Obituaries

AUDIENCE HIGHLIGHTS

93%

Always or sometimes vote in local
elections (ePaper)

37% more likely than the local
market

94%

Have contributed to social care,
religious, or political organizations in
the past 12 months (ePaper)

212% more likely than the local
market

35%

Have used a tax preparation service
in the past 12 months (print)

Source: Scarborough 2024, D-FW Release 1



Print + ePaper

CONTENT + AUDIENCE HIGHLIGHTS: BUSINESS

Busmess e EDITORIAL COVERAGE ~ AUDIENCE HIGHLIGHTS
0
Consumer, employment : 54 /0
and retail trends More like to have used a stockbroker in last

12 mos. than overall market (print)

Couple ' Entrepreneurs
brews up = : 40 0/0
business - :
project i Industry news ;
: - : Liveinahousehold that uses online banking
Personal finance - (ePaper)

Personal technology 36% more likely than overall market

- 210
Real estate | 31 /0
Adredmdrgld 3 : Business, company and . Have used an accountant in last 12 mos.
product trends . (ePaper)

217% more likely than overall market

31%

Have contributed money to educational or
academic org during last 12 mos. (ePaper)

202% more likely than overall market

The Business section is combined with the Metro section Tuesday - Saturday.
It's a standalone section on Sunday and does not print on Monday. Source: Scarborough 2024, D-FW Release 1
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SilOW on the road

Defensive
play name
of game for
area titans

Print + ePaper

CONTENT + AUDIENCE HIGHLIGHTS: SPORTS

EDITORIAL COVERAGE

Local major league sports
Local college sports
Local high school sports

Local sports commentary

AUDIENCE HIGHLIGHTS

56%

Have shopped at a sporting goods store
in-person or online during the past three
months (ePaper)

21%

More likely to take a gambling or casino
vacation during the next 12 mos. (print)

AUDIENCE HIGHLIGHTS

96%

More likely to be very interested in
NFL than overall market (ePaper)

1%

More likely to be very interested in MLB
than overall market (print)

66%

More likely to have attended a Rangers,
game in last 12 mos. than overall market
(ePaper)

30%

Have attended a high-school football
game or sporting event during last 12
mos. (ePaper)

Source: Scarborough 2024, D-FW Release 1



HIGH PROFILE

PAINTING DREA

Less thar |0y

Art & Lifes is a standalone section on Sunday.

Print + ePaper

CONTENT + AUDIENCE HIGHLIGHTS: ARTS & LIFE

EDITORIAL COVERAGE
Sunday

The Sunday edition of Arts
& Life is the flagship print
section combining arts,
books, travel and
personality profiles.

Additional content also
regularly includes culinary
tips, recipes and cocktails,
author interviews, and
ideas for holiday and
everyday entertaining.

AUDIENCE HIGHLIGHTS

119%

More likely to have attended a live theater
performance in last 12 mos. (ePaper)

49%

Attended any paid ticket music concert
during last 12 mos. (ePaper)

190% more likely than overall market

12%

More likely to have attended an opera or
symphony in last 12 mos. (print)

21%

Made a contribution to an arts or cultural
organization during last 12 mos. (ePaper)

169% more likely than overall market

Source: Scarborough 2024, D-FW Release 1
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SOME KIND
OF MISCHIEF

es of ecstasy,

The Starck Club

igned by French ar-
mid-50sbe-

SOME KIND
OF MISCHIEF

The Starck Club: Memories of ecstasy, lifelong friendships
and what went down in those famously large bathrooms

PAIN

Less than 10 years ag

p
e moon

0CCUPANCY
930

Print + ePaper

CONTENT + AUDIENCE HIGHLIGHTS: HIGH PROFILE

EDITORIAL COVERAGE
Sunday

High Profile appears in the
Sunday edition of Arts &
Life, taking inspiration
from the High Profile
section originally
published from 1981 to
2005.

This new beat is focused
on Dallas’ big personalities,
its lively scenes and the
insider stories that get
people talking.

Our modern take on High
Profile is anchored by staff
writer Sarah Hepola,

AUDIENCE HIGHLIGHTS

S921K+

Average net worth (ePaper)

9,800% more than the overall market

82%

Are philanthropists (ePaper)

13%

Are charitable donors (print)

21%

Made a contribution to an arts or cultural
organization during last 12 mos. (ePaper)

169% more likely than overall market

Source: Scarborough 2024, D-FW Release 1



Guide is a standalone section.

EDITORIAL COVERAGE

FRIDAY

BEST BETS
Top picks to see and do

DINING
Restaurant reviews

THINGS TO DO

Editors’ picks, family fun,
festivals, museums and
exhibits

MOVIES
Movie reviews

PERFORMING ARTS
Dance, music and theater

CONTENT AND AUDIENCE HIGHLIGHTS: GUIDE

AUDIENCE HIGHLIGHTS

41%

More likely than overall market to have
dined at an upscale restaurant during
the past 30 days (print)

0
52%
Consider themselves movie buffs (ePaper)

52% more likely than overall market

0
40%
Lead and value an active lifestyle (ePaper)

128% more likely than overall market

1%

Plan to take a family vacation during the
next 12 months (ePaper)

22% more likely than overall market
Source: Scarborough 2024, D-FW Release 1






Both the media landscape and the way customers consume information
have evolved. Our capabilities have, too. We've expanded our portfolio
beyond traditional advertising with a suite of highly targeted digital
products. Plus, our in-house strategy team and product experts use a
data-driven approach to recommend the right media mix and targeting
strategies to reach your audiences wherever they are.

Print Digital

v Advertising

v/ Direct marketing
n v/ Special sections and custom publications

@he Dallas Morning News

Display advertising
Social media advertising
Native advertising

Email marketing

AN NN

In-article and pre-roll video

In addition to The Dallas Morning News print and digital solutions, we offer a full
suite of marketing, media and creative capabilities through our marketing
consultancy, Medium Giant.




SPECIAL SECTIONS + GUSTOM PUBLICATIONS

Overview
Special sections and custom publications are designed to increase

eDilsmonigews . seeTewesnzo:

L] * 5
Timeless 1in Texas

The Power of a brand reach to niche audiences. Both are developed with content

H(ilgher experts to reach your ideal target audiences. Special sections
Finding purpose . . . oge

. at CC Young’s publish in the print edition and the ePaper.

Education The Point
Skin care
L February August

INSIDE e Little Elm Luxury Real Estate & Design

caregiver?

3 BT March
6 BRI Timeless in Texas September
S ARTing Around D-FW North Texas Giving Guide
Rangers Preview Timeless in Texas
Solar Eclipse
October
L aes April Investing in Education
Parents’ Guide Guide to Charter Schools
fo Summer_~7) Parents’ Guide to Summer November
Texas Golf Eat Drink D-FW
June Top Workplaces D-FW
v Timeless in Texas Holiday Events Guide
Deliciots
—==History July December
MRS MLB All-Star Game Photos of the Year

Texas Wine Timeless in Texas



https://online.fliphtml5.com/mtkni/juef/?1663863793589#p=1
https://online.fliphtml5.com/mtkni/usoz/#p=1
https://online.fliphtml5.com/mtkni/pzpo/#p=1
https://online.fliphtml5.com/mtkni/jykz/?1658325408498#p=1

DALLASNEWS.COM & APPS
DISPLAY ADVERTISING

The Dallas Morning News

Texas school districts roll back options after
lawmakers fail to extend life of virtual

@ dallasnews.com

TheDalbs MorningNews &, 360°
K-12 EDUCATION
RIGHT HERE
IN TEXAS

360°
K-12 EDUCATION
RIGHT HERE
IN TEXAS

Overview

With an audience exceeding 5M+ every four weeks,
DallasNews.com and DallasNews apps put a display ad in front of
the right person by targeting placement, interest, context or topics
in real time, making ads more relevant to audiences.

Placement Offerings Include:

e  Standard and high-impact units for desktop, mobile and
tablet devices

° In-article video

e Native mediadirecting to content on DallasNews.com or
your website
ePaper only
High-impact daily takeovers and/or roadblocks, including
first article, home page, SportsDay app, and subscriber
takeovers

Source: CMO by Adobe, Connectio



Homepage Takeover

Daily Article Premium (DAP)

HIGH-IMPACT EXAMPLES

' High-Impact Premiums
The Dallas Morning News inC’ude roadeOCk

‘f Subscriber Takeover i e i
) . ) advertising that’s live for
Texas school districts roll back options after (DAP + Ema") J f

lawmakers fail to extend life of virtual learning ; = = 24 h ours

¢ Dallas Morning News

s @he Dallas Morning News
Texas school districts roll back options after

lawmakers fail to extend life of virtual ?ﬂtlﬁﬁ News Roundups

ovide some funding, but it isn't cle Good morning!

Here is a look at the top headlines of the weekend so far.

grees, there's a 7¢
unday night. Our

------- - IBILLION "
e T 18-WHEELER
~ ACCIDENT?

aumn

If we're worried about border
= security, we can't overlook this
key measure

T 18-WWHEELER
~AGCIDENT?

opening on
Greenville

30



PAID SOCIAL

Overview

iPag = 11:07 AM

Home About Groups Posts Videos Photos Events Live

Co-branding your high-quality content on The Dallas Morning News’
social media channels fosters consumer trust and loyalty while
expanding audience reach.

DALLASNEWS.COM
Even during a pandemic, hearing from Luka Doncic evokes hope for Mavs fans
Just three weeks ago several dozen NBA players, according to ESPN, had reservations a.

.35 2 Comments 3 Shares

o Like

7> Share

© comment

@ The Dallas Morning News @ with Frito-Lay.

Paid Partnership -

Sponsored social posts reach target audiences, catching consumers’
attention as they scroll through their social media feeds.

Though eating at home has been a popular (and safer) choice during the
COVID-19 pandemic, there has also been a rise in snacking specifically.
And with the Fourth of July weekend here, you may have stocked up on
some of Frito-Lay's tastiest snacks — like potato chips and tortilla chips —
for your small celebrations! Take a look at snacking trends provided by the
Frito-Lay Snack Index, and see why the company takes pride in being at
the center of your snacking traditions:

| ATAT WE S 5167

<

1 The Dallas Morning News

pme  About  Groups  Posts  videos

@ The Dallas Morning News @ v

Capabilities

e Boosted post on The Dallas Morning News Facebook pages
o  The Dallas Morning News

T T e e, (5] o AlDia

©0u: N o l 87 Comments 26 Shares [l e e e) Abode

o —_—— e  Paid Social Ads

DALLASNEWS COM

/> Share

O comment

The Dallas Morning News ©
July2- Q@

N o9 =

Presidents lack the authority to delay an election but Trump.
warns that expanded mail-in voting during the pandemic will

= &

31 Source: Hootsuite




NATIVE ADVERTISING

Overview

sssss The Dallas Morning News

Native content appears alongside editorial content but is tagged as
“sponsored” and written in your brand voice by our content studio or
yours.

This product can be targeted nationwide on premier publishers’
websites or segmented to specific geo locations like DallasNews.com.

ADVERTISEMENT
GIVE. ADVOCATE.
VOLUNTEER. LIVE UNITED.

[©)

Dallas artists paint Branded Content Capabilities

the city’s identity for
new Dallas brand

Visit Dallas commissioned local ° Sponsored Articles

artists to represent the city’s
unique identity through portraits,

murels and large-scale araphic. e  Sponsored In-Article Video

i e  Targeted Content Verticals

o  FWD>DFW (cause marketing)
E e 1 om o  Timelessin Texas (55+ content)
] | o  Abode (home and design)

32 Source: Content Marketing Institute, IPG




Special Content Series

FWDDFW
: . FWD>DFW
The Dallas Symphony Orchestra brings the EDITORIAL COVERAGE AUDIENCE HIGHLIGHTS
sound of music back to the metroplex .
— FWD>DFW sparks awareness 670/0
and action through storytelling .
bv amplifving companies that : Consider themselves to be
y amplity g P - philanthropists (INA)
are make a difference across :
categories while achieving :
. : 0
usiness goals. :
b | - 15%
Are regular charitable donors
FWD>DFW drives awareness :  (INA)
to partners’ CSR/CRM vision
and impact while celebrating : 400/0
change-makers and . . Have done volunteer work in last
ot A it encouraging volunteerism, 12 mos. (ePaper)
- philanthropy, and civic : . .
engagement. 62% more likely than the overall
I/ 7 market
pmcts Giving Dasin Al e Content appears in the print 91 0 /
lowing UT Dallas ac aive Della’ Boct ore . 0
e edition of The Dallas Morning :
News and ePaper, along with a Are registered to vote (INA)
» dedicated hub on . 11% more likely than the overall
Sharingideas """ DallasNews.com and social - market

tofeed more people

accountS. : Source: Scarborough 2024, D-FW Release 1




e Dallas ocving News. M

- Timeless 1n Texas

Celebrating the 55+ Lifestyle in North Texas

Container 3
. Gardening 10

v

Where to brtinch
in Dallas

Everything you

Special Content Series

TIMELESS IN TEXAS

EDITORIAL COVERAGE

Timeless in Texas reaches a
highly engaged
demographic of 55+ adults.

Content appears in the
Sunday edition of The Dallas
Morning News and ePaper,
along with a dedicated hub
on DallasNews.com and a
quarterly magazine.

Content covers a range of
relevant categories,
including wellness, arts and
entertainment, learning
and outreach
opportunities, meetings
and info sessions, expos
and health fairs, travel and
leisure, and more.

AUDIENCE HIGHLIGHTS

67%

Age 55 and older (print)

135%

More likely to be caregivers than
overall market (print)

84%

Vacation seekers (INA)

168%

More likely to be “retired for hire” than
overall market (print)

131%

More likely to live an active and healthy
lifestyle than overall market (DN.com)

Source: Scarborough 2024, D-FW Release 1
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ADVERTISEMENT

The thrill of the hunt
helped this designer find
and decorate her first
home in Denton

Callie Windle leaned into the dark, moody
aesthetic of her 1970s French Eclectic home to
create a cozy, lived-in space.

BY MARY GRACE GRANADOS - May 16, 2024
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Special Content Series

ABODE

EDITORIAL COVERAGE

Abode is the destination
for all the latest home,
design, and residential
real estate stories.

Abode includes quarterly
special sections in print
and ePaper, a hub on
Dallasnews.com, and a
weekly eNewsletter that
publishes to opt-in
subscribers every
Saturday.

Follow Abode on Meta
and Instagram, as well.

AUDIENCE HIGHLIGHTS

44%%o

Home Improvement Intenders (INA)

1%

Home Improvement Big Spenders
(ePaper)

86%

Homeowners (ePaper)

44°%%o

Plan to do a home improvement
in next 12 mos. (INA)

1%

Have done home improvement in last
12 mos. (INA)

Source: Scarborough 2024, D-FW Release 1



EMAIL MARKETING

Overview

ﬁl— THE UNIVERSITY OF TEXAS AT DALLAS

Email marketing is a cost-effective way to build and sustain
relationships with your B2C or B2B customers while
delivering relevant content directly to their inboxes.

Our in-house experts curate target lists, develop content,
and provide a recommended marketing cadence to yield
conversions and interactions via drip campaigns,
newsletters and promotional offers.

UTD Center Celebrates 25 Years
Research and Advocacy for Proac

~ BrainHealth Each email address has a corresponding physical address,
f:;f:;;‘;’B'a'"Hea"h launches Great Brain Gag = allowing for a 1:1 direct mail and email send. This solution
can also include retargeting and matchback.

The time to focus on keeping our brains fit is now. This is at the core o]
cognitive r i work — both and real-world-applicatio
place at Center for BrainHealth. Celebrating its 25th anniversary in 20
center is part of The University of Texas at Dallas, a Tier 1 research ur

oo, e
Focusing on a concept that was so novel at the center’s inception that Ca pa b I I It I es

able to trademark the term “BrainHealth,” our scientific understanding
. .
Paid Email

Native “Best Bets” Email
1:1 Direct Mail Match
B2B or B2C Targeting

The brain’s lifelong ability to change and improve is increasingly undei
and the center is urgently promoting awareness of simple, science-bay
strategies that people of all ages and circumstances can adopt in thei|
lives to build their own brains.
'WHAT T0 READ BEFORE YOU G0

S0t ek, Lo TCU forscondSAHENCER




EMAIL NEWSLETTERS

@he Dallas Morning News

Two years ago, | spent months compiling a list of the oldest restaurants
| thought it would take a few days. Figured we'd have a dozen or two re
half-century old or more. Nope, we had more than 80 restaurants in No
kind of history, and | deli in interviewing long-ti own|
vivid stories.

,,,,,,,,,

Many of you pointed me toward your favorites, and your knowledge hel
momentous project possible. | am proud of what was produced:

« Aliving list: Dallas-Fort Worth's oldest restaurants, aged 50 and
« and Delicious history: the stories behind Dallas-Fort Worth's old

and up

But, they need a refresh, don't they? | will soon bump any restaurant th:
years onto the first list. Those close to 75 years will land on the second
help, as you so graciously offered it last time: What longtime restaura
in Dallas-Fort Worth that should be on the list?

I'm drawing a huge circle around North Texas. I'll dip down to Cleburne,
to Forney, south to Waxahachie. If | haven't heard of the place you sug¢jill ~

P T

Overview

The Dallas Morning News email newsletters are an effective
way to reach your target audiences — in their inboxes.

Your marketing message is alighed with important, relevant
content that our newsletter subscribers signed up to receive
— from breaking news to sports, food, arts & entertainment,
neighborhood coverage, business, and coronavirus.

Capabilities

31 available newsletters with 2,888,437 total combined
audience

Average open rate is 39% (compared to an industry
standard of 20%)

Every recipient has opted in to receive the eNewsletter




@he Dallas Morniug News

HISPANIC SOLUTIONS
Reach + Audience Highlights



AL DIA REACH
12:34 am - - IE\ 321 K+

= amiaﬂa“as Cuenta Total Website Page Views (Average Four-Week Period)

ADVERTISEMENT

U“}\MTE’  MILES - c.-::;m .
- 249K+

AI Dla 0 Total Website Users (Average Four-Week Period)

IN THIS SECTION: DALLAS-FORT WORTH NC

190K+

Digital distribution of ePaper every week

118K+

Social Media Followers

Dias con sol y
temperaturas altas en
Dallas y Fort Worth; luego
llegaran mas lluvias

El pronéstico prevé clima inestable para mitad de (Facebook, X, Instagram)

semana en el Norte de Texas
BY AL DIiA - 3 Hours Ago .
J Source: Google Analytics 2024




! Nace el Dallas

D:

Trinity FC

Escasez de doctores hispano

ion médica de muchos lating

Lafala de especialistas

Nimero de médicos activos en Texas Uiy

s en Texas

1710

ADVERTISEMEN

ull‘_\msllx MiLES ==;-=-"

Dias con sol y
temperaturas altas en
Dallas y Fort Worth; luego
llegaran mas lluvias

Al DIA

EDITORIAL COVERAGE

Al Dia means up-to-date
and informed.

The newspaper publishes in
Spanish every Wednesday
as an e-paper, emailed to
Spanish language
households in D-FW.

Al Dia is also available as a
dedicated hub on
DallasNews.com

AUDIENCE HIGHLIGHTS

$221K

Average household income

41% earn more than $75K HHI

53%

Used a mobile device to read news in
last 30 days

28% more likely than the overall market

10%

Used Internet/apps for local news in
last 30 days

24%

Spend 20 hours or more on the Internet
each week

Source: Scarborough 2024, D-FW Release 1
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. MECHANICAL
REQUIREMENTS
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@he Dallas Morning News

Daily and Sunday Modular (6-column retail)

Includes Jobs and Education sections

Space Ad size (width x depth)
Full page 11" x 21"

Doubletruck 23" x 21"

1/2 tower 541"x 21"

1/2 vertical 7.27"x15.75"

1/2 horizontal 11" x 10.5"

1/4 5.41"x 10.5"

Space Ad size (width x depth)
1/6 vertical 3.55"x 10.5"

1/6 horizontal 541"x7"

1/8 5.41"x5.25"
Front-page strip (Main) 11"x 2"

Section front 11" x 3"

Inside strip 11" x 3"

Center gutter between pages is 1” wide and is counted as 1 column in double trucks.
*Sizes not available for Jobs section ads.



@he Dallas Morning News

Classified Advertising (10-column retail) Arts & Life (6-column retail)
Includes Saturday and Sunday HomeCenter sections

1 Column 1.02 12 Columns 13.02 Space Ad size (width x depth)
2 Columns 2.13 13 Columns 14.13 Full Page 11"x 21"

3 Columns 3.23 14 Columns 15.24 1/2 vertical 541"x 21"

4 Columns 4.35 15 Columns 16.35 1/2 horizontal 11" x 10.5"

5 Columns 5.45 16 Columns 17.45 1/4 541" x 10.5"
6 Columns 6.55 17 Columns 18.56

7 Columns 7.66 18 Columns 19.67

8 Columns 8.77 19 Columns 20.78

9 Columns 9.87 20 Columns 21.89

10 Columns 11 21 Columns 23

11 Columns 12
Maximum ad depth for 1 to 21 columns is 294 lines. Color

Requires NAA Color 8 Inkbook. Process colors are as follows:

Center gutter between pages is 1" wide and is counted as 1 column 21 (blue), 22 (red) and 23 (yellow).

in double trucks and non-traditional double trucks. The 11-column
doubletruck cannot be positioned on the left or right edge of the
page, but must be centered over the center gutter.

HomeCenter strip: 10 columns x 2.37"

43




@he Dallas Morning News
Broadsheet Modular Ads (6-column retail)

4—11—)

Size 1/6 vertical 1/2 vertical (A &L) 1/8 1/6 horizontal 1/4 1/2 tower

Dimensions 2 col x 10.5" 3colx21" 3 col x 5.25" 3colx7" 3 col x 10.5" 3colx 21"

Front-page strip
6 col x 2"

Size 1/2 horizontal Full Doubletruck

Inside stri .
Dimensions ol e s 6 col x 105" 6 col x 21" 13 col x 21
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@he Dallas Morning News

Tabloid Modular

(4-column retail) Special sections

Space Ad size (width x depth)
1/4 Vertical 229"x11”

1/4 Cube 475" x5.41”

1/4 Strip 9.66”" x 2.62”

1/2 vertical 475" x 11"

1/2 horizontal 9.66"x5.41"

Full Page 9.66"x11”
Doubletruck 2048"x 11"

Center gutter between pages is 1.16" wide.

Tabloid Modular

(4-column retail) Friday Guide

Space Ad size (width x depth)

1/4 Vertical 2.29"x11”

1/4 Cube 475" x5.41”

1/2 vertical 475" x11”

1/2 horizontal 9.66"x5.41"

Full Page 9.66"x11”

Doubletruck 20.48"x 11"

Wrap (2-sided) (2)9.66”x11”0r 20.48” x 11”

Center gutter between pagesis 1.16" wide.
Worap combinations: 4 full pages or 2 spreads,
or 2 full pages and 1 spread.



46

@he Dallas Morning News

Ear ads

(6-column retail)

Section/Position Size (width x depth)
All TDMN section fronts 2.62"x1.37"
TDMN inside 2.62"x1.37"

al dia Main 3.55"x2.13"

al dia Sections and Classified 249" x 15"
Classified section fronts 2.13"x1.37”

Home section fronts 2.13"x1.37”

Classified Tabloid
(8-column retail)

Ad width Inches
1 column 1.02
2 column 2.13
3 column 3.23
4 column 4.35
5 column 5.45
6 column 6.55
7 column 7.66
8 column 8.77
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@he Dallas Morning News

Tabloid Modular Ads (4-column retail)

Size

Dimensions

- g4 —>

1/4 vertical
1 col x 11"

1/4 cube
2 col x 5.41"

1/2 vertical
2 col x 11"

1/2 horizontal
4 col x 5.41"

Full
4 col x 11"

Doubletruck
9 col x 11"
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Spadeas
TDMN Main (Thurs-Sun)

Outside - 4 color

Sunday Comics

Half Spadea (2-sided)

Image area 5"x21”
Document size 6" x22"
Fly Sheet (2-sided)

Image area 11" x 21"
Document size 12" x 22"

Front page (TDMN masthead above ad) 5"x18.1"
Back page 11" x21”
Inside - 1 color (B&W)

Page 2 5"x21”
Page 3 11"x 21"
Or Spread 17" x 21"
*Sunday Bulldog not included in spadea program

TDMN Advance (Thurs-Sun)

Outside - 4 color

Front page (TDMN masthead above ad) 5"x21”
Back Page 11" x21”
Or Spread 17" x21”
Inside - 1 color (B&W)

Page 2 5"x 21"
Page 3 11"x21”
Or Spread 17" x21”
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@he Dallas Morning News
Standard Display 300x250

dallasnews.com

Format Max Size
HTML5 80k
GIF/JPG 30k

Audio must be user-initiated only.

728x90

dallasnews.com

Format Max Size
HTML5 80k
GIF/JPG 30k

Audio must be user-initiated only.

970x250

dallasnews.com

Format Max Size
HTML5 80k
GIF/JPG 30k

Audio must be user-initiated only.

300x600

dallasnews.com

Format Max Size
HTML5 150k
GIF/JPG 100k

Maximum video length of 15 seconds.

Close or Continue must be provided.
Preferred video format: mp4
Audio must be user-initiated only.

In-Article Display

dallasnews.com

SCROLLER 700X1600 (1 image)

Format Max Size

GIF/JPG 200k

CAROUSEL 540x540 (Must have 4 images)

Format Max Size

320x50

dallasnews.com, all phone apps
Format Max Size
HTML5 30k
GIF/JPG 20k

Audio must be user-initiated onlyv

GIF/JPG 50k/image

In-Article Video

dallasnews.com

Format Max Size

MOV/MP4/VAST 4MB

Duration: 15 sec / FPS: 24




@he Dallas Morning News
Window

dallasnews.com

Dimensions Max Size Format
1400x350 150k JPG/GIF
414x736 150k JPG/GIF

Video Submission Guidelines:

Minimum 24 fps for video

15 sec max length (unlimited user-initiated)

1.1 MB additional file size allowed for host-initiated video
Unlimited file size for user-initiated video

Preferred video format: mp4

Standard App Display
TDMN App & SportsDay App

Creative Sizes: 300x250 or 320x50
Jpg, png, gif files only

SportsDay App Interstitial

Creative Sizes: 300x250
Jpg, png, gif files only

SportsDay App - Audio Companion

Creative Sizes: 300x250
Jpg, png, gif files only



@he Dallas Morning News
Email: Standard & Specials

Max Dimensions Max Size

600x1000* 100k

Layout/design and code should reflect responsive formatting.

Minimum of 40% HTML text.

HTML text must be on solid background color only
(noimages or gradients)

Inline CSS only

No JavaScript allowed

Only .gif, .jpg, or .png images allowed.

*Longer depths accepted.

Pre and Post Roll Video

Length: 15 and 30 seconds maximum

Controls: Stop/Start and Volume should be enabled
throughout ad play

Bit rates: Greater than 2 Mbps

Resolution: 640x480 preferred (400x300 minimum)
Keyframes: every 1 second

Frame rate: 15 fps minimum

Recommended codecs: MPEG2, WMV, H.264/AAC
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